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The purpose of this study was to clarify quantitatively 

Japanese consumers’ valuation of bovine spongiform 

encephalopathy (BSE) tested domestic beef. One hundred 
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and thirty seven consumers living in Obihiro City, 

Hokkaido, served as respondents. Three different types 

of beef (domestic Wagyu beef, domestic dairy beef, and 

imported Australian beef) were analyzed in a contingent 

rating experiment using a rank logit model. The following 

results were obtained: 1) Marginal willingness to pay for 

the fact that domestic dairy beef has been BSE-tested, 

for respondents that were very sensitive to the safety of 

domestic beef, was twice as large as that for domestic 

Wagyu beef. 2) The respondents who did not think the 

continuation of blanket testing to necessary were equally 

willing to pay for BSE-tested or untested Wagyu beef.

Key words: BSE test, domestic beef, consumer valuation, 

contingent rating experiment, rank logit model




